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There are many ways to utilize LinkedIn in your job search. No matter what your career goals, or stage in your career, LinkedIn can 

be a fantastic asset. Try these search strategies to help you navigate your next step. 

 

1. find mica alumni
There are thousands of MICA alumni with profiles 

on LinkedIn. Here are two ways to find them.

A: Hover over the Connections tab in the top menu bar 

to reveal a short drop down menu.  From there click 

Find Alumni. Scroll down to see the corresponding 

mini profiles below.  

• 	  You will have the option to search by graduation 

year, or by years attended at MICA.  To find all alumni 

leave this open. 

• 	  You can then toggle the various criteria for live 

filtered results by industry, major, city, individual 

skills, or employer, as well as enter key words to help 

you narrow down.

B: Click Advanced Search button at the top of your 

screen to reveal additional search criteria. Enter “Maryland Institute College of Art” in the “School” Field.  

•	 From here you can always narrow your search by other criteria (Location, Key words, Industry, etc.)

•	 Pro Tip: Under “Relationship”, be sure you have 1st, 2nd, 3rd and group fields checked (or “All”) so you are not limiting your 

search to only those to which you are connected.
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2. find employers connections
Before you apply for any job, always search to see if you have any connections to that organization.  This is a great way to 
target your network within your desired employer.

A: Click Advanced Search button at the top of your screen to reveal additional search criteria. Enter the name of the Employer in 

the “Company” Field.  This will give you the ability to not only see current employees at this company, but also past employees, 

information you would never find on an organization website.   

•	 Narrow down your search results to anyone who may have attended MICA by entering “Maryland Institute College of Art” in 

the “School” Field.  

•	 If you have any 2nd connections, you can click on the green “# shared connections” under their profile to see who could 

introduce you to this person.

B: Pro Tip: If you are not receiving results, try entering the company name in the main search bar.  You may find you are 

misspelling, abbreviating, or not using the name in the same form it is being used in LinkedIn.  Once you find it in your search 

results (you will see it is showing up in Bold in profiles), use the exact wording and spelling (copy and paste) in the Advanced 

Search Company field. 
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3. career exploration
Are you curious about what you can do with your unique skill set and interests?   Try 
these two search strategies to uncover career paths you may not have thought of, and 
professionals you may want to meet.

A: Click Advanced Search button at the top of your screen to reveal additional search 

criteria.  Enter several of your interests into the “Key Words” area.  For example you could 

enter “Sustainability” and “Sculpture” to see what others have done who have these words 

in their profile.

•	 For example select “Marketing & Advertising” under “Industry” and enter “Motion 

Graphics” into the “Key Words” area.

•	 From here consider narrowing down further by Location or School (to find alumni).

4. check out the competition
Applying for an internship or job, and want to see what kinds of people have been hired before you?  This is a great way to 
size up the competition, and read between the lines for tips to approach your dream company.  

A: Advanced Search – Try entering the name of your desired Employer in the “Company” field and choose “current.”  Next enter 

the title of your desired position as “Title” and again choose “current.” 

•	 Try entering “Pixar” as the current company and “Intern” as cur-

rent title.  You’ll have a first hand look at the most recent crop of interns 

at Pixar and can see how you add up, 

where to point yourself, and glean what 

other professional opportunities they 

may have taken part in that could also 

help you.

•	 This is also a great way to help you 

beef up your own profile, compare and 

add skills, and check that you are using 

industry language.
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5. build a network in a new city
Planning a summer internship in a different city, or looking to relocate after graduation?  You can find out a lot about the market, 
potential employers, and plan your networking strategy through this simple search.

A: Advanced Search – Under “Location”, enter the zip code of your desired destination.  If you don’t know the 

zip code there is a link out to a search for this.

•	 Narrow to find Alumni in the area by entering “Maryland Institute College of Art” in the “School” field.

•	 Join Professional Groups in the area and engage in online discussion boards.

•	 Futher narrow by title, industry, key words or company to hone in on the most advantageous profession-

als with which to connect.

B: Planning to go abroad?  Use the drop down menu of countries under location.  LinkedIn’s network spans 

the globe.

6. insider tips and best practices
You don’t have to pay for a professional account in LinkedIn to successfully use this resource.  There are many ways to work around 
the dead ends you may experience through your free LinkedIn account.  

A: Connecting Etiquette – LinkedIn is a professional network, so it is completely acceptable 

to connect with your faculty, internship supervisors, friends and family, as well as and any 

professionals you’ve met in the industry.

•	 Most users do not connect with people they do not already know.  You will have more 

luck reaching out to someone to introduce yourself (see 3), and having a meaningful inter-

action (for example an informational interview) before trying to add them to your LinkedIn 

network.

•	 Always customize you connection request message. Reference how you know this 

person, for example: “Thanks for visiting with us in the Illustration department at MICA, I’d 

love to keep in touch”.

B: Truncated Profiles – If your search results land you on the profile of someone who is a 3rd connection, it is likely you will not be able to 

see their full profile, or even in some cases their full name.  Try these tricks to work around this: 

•	 Google their (last) name, title, company to see if you can see their full name.  In most cases this will bring up a link to their LinkedIn 

profile where you can see their full name.  You can also try to find their full name on the website of whichever company they work.

•	 Enter their full name into the LinkedIn Search bar.  Having the full name allows you to see their entire profile.  If you have a common 

name like John Smith, just try narrowing down your search results by what you know, company, location, industry, etc.

C: Messaging Contacts – The profiles of 2nd, 3rd or group contacts do not include their email addresses (only 1st connections are visible).  

If you try to send a message within LinkedIn to someone with whom you are not a 1st connection, you will find that you are quickly sent to 

an “Upgrade Account” page. Either way may feel like a dead end. Try these work-around strategies to successfully find contact information 

and/or message contacts you are finding in LinkedIn.    

•	 Click on “Contact Info” and find any of the following: 

•	 Portfolio – likely they will have a link out to their website with their contact info there

•	 Twitter handle – this is not hidden, and you can private message them via Twitter.
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•	 Reach out to your shared contact and ask them if they would mind sharing the contact information of their friend in LinkedIn with you.  

This is only advisable if you know the “middle person” well.

•	 Hover your curser over the “Send <Name> InMail” button on their profile page to reveal a drop down menu where you can pick “Get 

Introduced” 

	 – You can then write them your message, which will first go to your mutual connection to be forwarded on.  

	 – Always be sure you are writing the message to the person you are hoping to connect with (not your mutual friend).  

•	 Google the contact’s full name, and the symbol @.  Sometimes you can get lucky this way.  If their name is very common you may 

need to try also including the name of their company or type of work (Illustrator or Painter).

D: Maximizing Search Results:

•	 Don’t be stingy with your connections. To make the process easier, click on “Connections” and “Add Connections” to allow LinkedIn to 

send invites to connections you have in other social networks.

•	 Under “Relationship”, be sure you have 1st, 2nd, 3rd and group fields checked (or “All”) so you are not limiting your search to only 

those to which you are connected.

•	 Join Groups within your industry or career interests. 

	 i. Be sure one of these is the MICA Alumni Group! 

	 ii. Look at what groups other professionals have joined, and follow suit.  You can find out a lot from just a few searches of profes-

sionals in your field and hacking their group list.

•	 Follow Companies

	 i. You will be alerted to any openings they have posted on LinkedIn.

	 ii. This is also a great way to follow content to see how competitive and engaged and connected they are.


